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Chapter-1 Introduction 
INTRODUCTION 
When the web becomes popular in the mid-1990s it enabled people torn share information in 
ways that was never possible before. But as limitless as the possibilities summed. There was a 
personal aspect that was lacking, while users could create home pages and post their own contact 
on the web, these individual sites lacked a sense of community, over the past five years so called 
social networking sites or SNS like face book.com or Myspace.com have gained wispread 
popularity among internet users for establishing and maintaining social relationships. As defined 
by Kaplan and Haehlein (2010, p.61), social media are a group of internet-based applications 
that build on the ideological and technological foundation of web 2.0, and that allow the creation 
and exchange of user generated content, social media encompass a variety of online information 
sharing formats including social networking sites (SNS).(cg. Face book, MySpace and 
fraudsters).creativity works sharing sites(e.g. YouTube and Flicker),collaborative websites 
(e.g. Wikipedia) and Micro blogging sites(e.g. Twitter),Among the various types of social 
media ,social networking sites have received mounting attention from 
researchers.educators,practitioners and policy makers(Boyd &Ellison 2008; Ellison 
etal.2007),The wall 2008,2009 ;valen zuda etal.2009.with high levels of self disclosure and 
social presence(Kaplan &Haenlein,2010),social networking sites have recently outpaced e-mail 
as the most popular online activity and have enabled consumers to contact with others by 
exchanging information, opinions and thoughts about products and brands. 
Social networking sites are interactive websites designed to build online community for 
individuals who have something in common-an interest in a hobby, a topic or an organization 
and a simple desire to communicate across physical boundaries with other interested people, 
social networking sites are social media including blogs and micro blogs, forums and message 
boards, social networks, wiki, virtual world, social book making, tagging and news writing 
communities, digital storytelling and scrop booking, and data, content, image and video sharing, 
podcast portals and collective intelligence. Where people interact freely sharing and discussing 
information about each other their lines, using a multimedia mix of personal words, pictures, 
videos and audio. 
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At these web sites, individuals and group create and exchange content and engage in person-
to-person conervsation.social networking sites are set up to provide individuals with a means for 
communicating and interacting with one another. To join a site, individuals sign up on a member. 
This process may include providing personal information such as e-mail address, permanent 
address or a zip code. Users then create a sign in name and pass word for their personal profile, a 
requirement that creates a false sense of security and the impression that their information is 
private, similar to entering a gated community. Few examples of social networking sites are 
Facebook,LinkedIn,Myspace,Twitter,YouTub,Flickr,Word press31ogger,Typeped,Live 
Journal,Wikipedia,Socialsight.com,Second lifeJDiggi and many others. 
1.1 Definitions 
1. According to Boyd and Elision (2007), "social networking sites, or SNS are web based 
services that allow individuals to (1) Construct a public or semi -public profile with in a 
bounded system, (2) Articulate a list of other users with whom they share a connections, 
and (3) View and transverse their list of connections and those made by others within the 
system. 
2. According to Mooney(2009),"social networking sites ,email, instant messaging ,video 
and photo-sharing sites and comment posting are all tools help people to communicated 
and socialize with each other". 
3. A report published by OCLC provides the following the definition of social networking 
sites: "web sites primarily designed to facilitates interaction between users who share 
interest ,attitudes and activities ,such as Face book, Mixi and MySpace". 
4. According to Kumar and Keval (1994),"The rapid expansion of internet has changed 
the whole scene. It has brought the world in to a single room right from the news across 
the corners of the world, wealth of shopping knowledge, a huge scope for job information 
, lots of opinions to find life partners and information available about any sort of things in 
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the universe known to mankind is at our fingertip. Internet is now used for 
communication, entertainment and come to be labeled variously as information age, 
communication age and the present cyber or networking age". 
5. According to Wikipedia, "A social networking service is an online service, platform, or 
site that focuses on building and reflecting of social networks or social relations among 
people, who share interest or activities .social networking sites allow users to share ideas, 
activities, events, and interests with in their individual networks. It is also used in today's 
modern times to meet new people and form relationship". 
1.2. Background of Social Networking Sites 
Early social networking on the World Wide Web began in the form of online communities 
such as the globe.com (1994), Geocities (1994) and Tripod.com (1995.Classmates.com (1995) 
In 1997, Six Degrees was launched. Six Degrees attracted millions of users, but ultimately 
failed and the service closed in 2000 .the founder believed that the reason it failed was that a lot 
of people had access to the internet at the time ,but not all of their networks of friends did. In 
addition, the users complaint that there was title to do on the site after they had made friends 
(Boyd & Elision, 2007). Between 1997 and 2001 more sites began to crop up. There sites 
includes .Asian Avenue, Black Plant, and Mignete. In 1999, Blogger was launched by Pyra Labs 
. Another site that began during this time was Live Journal. This site also allowed for friends. 
Lists that did not need to be approved ;the creator of the site said that he got the idea from the 
AIM "buddy list ".on the site live Journal ,users can share their journals online for the "friends" 
to see.Ryze.com launched in 2001,was meant to be primary for businesses ,but never really took 
off. The founders of Ryze was in fact friends with founders of other social networking sites of 
the time ,including Tribe.net ,LinkedIn ,and Friendster.Tribe.net and Linkedln were both 
successful in their respective niches. Freindster, on the other hand, become known as one of the 
biggest disappointment in internet history(chafkin,2007).Even with this title, friendster is still 
one of the big names in social networking sites to day ,the other two being MySpace and Face 
book Friendster launched in 2002,and was meant to be a competitor to Match. Com, a popular 
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dating website (Cohen, 2003).people could search through their friends 'friends in order to make 
acquaintances, with the idea that friends of friends would be better matched than complete 
stangers (Boyd & Ellison, 2007). The site took off rapidly ,and because of this faced some 
technical difficulties because of the user over load .this frustrated many of the users initially ,and 
when the culture of the people changed due to different marketing techniques, many people left 
or stopped using friendster. According to Jonathan Abrams, founder of friendster, the problem 
lay in the management of the site, too many people pushing for different things instead of 
collaborating with each other (chafkin, 2007). MySpace launched in 2003 in Santa Monica, 
California, Linkedln was started as a business oriented site for professionals. Flicker was created 
by Ludicorp in 2004 and acquired by Yahoo! In 2005 started Bebo acronym for Blog Early, Blog 
often face book was launched in 2004 by Mark Zuckerbery as a Harvard only networking site 
(Cassidy, 2006). Due to its popularity however, it was opened up to other colleges and high 
schools in 2005 and then to corporate networks in 2006. Closely following this face book was 
open to anyone with a valid e-mail address in late 2006. YouTube started in February 
2005.Twitter was creator in March 2006 by Jack Dorsey and by July, the social networking site 
was launched. Google+, a multilingual social networking site was launched in 2011.Today, it is 
estimated that there are now over 200 active sites using a wide variety of social networking 
models. 
1.3. Features of social networking sites 
Social Networking sites share a variety of technical features that allow individuals to 
construct a public /semi-public profile, articulate a list of "friends" who are also use of the site. 
Features of social networking sites are listed below: 
i. User profiles- profile are often used as a point of contact between users, and Monox 
provides flexible architecture and modules to publish information about its users in a 
convenient way, respecting their privacy settings. Gravatar service and local avatar 
repository can be chosen to attach personal photos to profile. 
ii. Support for open ID and RPX- Open ID allows user to log in to Monox-based portals 
and application without performing the time consuming registration process and your 
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credentials. RPX goes even further by integrating major online services, so users will be 
able to log in by using your credential from face book, Linkedln, MySpace and other 
major social networking system, 
iii. Blog Engine- Monox now includes a fully featured multi-use blog engine with support 
for comments, rating, tagging and automatic anti-spam protection .each users can have 
unlimited number of blogs, blog posts, tags and categories, 
iv. Photo Albums- Each portal user can upload and organize photos using the album 
infrastructure thumbnails for common images file types are generated on the fly and 
stored on the server, 
v. Media Galleries- Many social networking sites are very dependent upon media galleries, 
as they could draw the large percentage of visitors back to the site. Monox support a 
generic architecture that allow user to host videos, photos, resumes or any other kind of 
physical life, 
vi. Activity Streams- Users can track the activity of their friends and be instantly notified 
when somebody publishers an interesting blog post, upload a photo, joins the community, 
vii. Video Conversion and Sharing- In addition to standard media gallery functionality, 
Monox support third party plug-ins for video conversion that allow users to upload any 
kind of video material and have it converted to standard flash formats, 
viii. Walls- Walls is a kind of virtual space on every user's profile or group page that allows 
friends to post messages for other users to see. In essence, this usually the central 
gathering point for all users of a community, 
ix. Rating- Rating can be a very important part of any community based content site. They 
allow the whole community to be in charge of what content takes precedence on the site, 
x. Tags- Similar to comments and rating ,tags can be attached to different types of content, 
allowing users to build an independent from of navigator and /or categories. 
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1.4. Importance of social networking sites 
In the knowledge society, in addition to technical skills and access to information 
technologies. It is becoming increasingly important for people to have diversified and supportive 
social connections, social networking sites are applications that enable users to connect people 
from different back grounds, grades of expertise and social levels by creating personal 
information profile inviting friends and colleagues to have access to those profiles, and sending 
e-mails and instant messages between each other, their personal profiles may include any type of 
information including photos,video,audio files, and blogs social networking sites are of such 
higher popularity specially among younger internet usres,that the term "Face book addict "has 
been included in the Urban Dictionary, a collaborative project focused on developing a slang 
dictionary for the English language several companies are already using social networking sites 
to support the creation of brand communities(Muniz & O'Guinn,2001) or for marketing 
research in the contact of netnography (Kozinets,2002).According to the pew Internet 
&American life project ,more than 93% of both teens (12-17) and young adults (18-29) in the 
United States use the Internet regularly and more than 70% use social networking sites, 
Importance of social networking sites can be understood by the following: 
1.4.1. Independence and Self-Expression 
self-expression is one of the hallmarks of social media .some sites approach this by giving 
users almost full control over the way their profile page looks (MySpace).others restrict the 
design options but let users add content to suit their own preference (Face book).the degree to 
which your social network allow users to customize and personalize their profiles is up to you; 
just make sure there some functionality in that area. Creating your own "home page "allows 
people to express themselves and discuss their interests.they can join groups and support from 
pages and find out about other people's interests. 
6 
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1.4.2. Digital Competence 
Technology is evolving faster than ever before. As teens and young adults learn to adapt to 
new technologies (or new applications of existing technologies), they will be better equipped to 
adapt to future's technology. 
1.4.3. Educational Development 
A Study by the John D.and Catherine T.Mac Arthur foundation shows these networks can be 
used as effective vehicles for students to facilitate class room discussions and pursue self-paced 
online learing.In addition; the Internet is the ultimate online text book. Students no longer need 
to take out six library books at a time. 
1.4.4. Real-Time Information Sharing 
Many social networking sites incorporate an instant message feature, which means you can 
exchange information in real-time via chat. 
1.4.5. Research 
Young adults can gather information about topics that are hard to discuss with others, such as 
drug use and health. Social networking sites also hold importance in the field of research as they 
enable: 
a) Publishing Material 
b) Contact with others Researcher 
c) Finding other Researchers 
d) Finding Relevant Materials 
1.4.6. Additional Advantages for youth with disabilities 
Social networking can open up a new world of communication, integration and community 
participating. Young adults can express themselves, including their thoughts and feelings, more 
easily and without fear of the rejection or stigma. They may experience in real life.thus, to 
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summarize social networking sites have become the most important and indispensible parts of 
human lives in the present era. 
l.S. Scope and Significance of social Networking Sites 
In the knowledge society in addition to technical skills and access to information technologies, 
it is becoming increasingly important for people to have diversified and supportive social 
connections. Although resources and opportunities may be available, one may not necessarily be 
aware of their existence, or even have direct access to them .In those cases,knowing people from 
backgrounds, grade of expertise and social levels turns out to be essential .In this context, social 
networking is changing the way how people do everything surprising ,the importance and 
relevance of social networking medias are growing stronger with the invisible rapid development 
in technology. 
Social sites on the web are a natural extension of mailing lists and bulletin boards, and are 
similar to wikis a type of site whose content can be edited by anyone with access. Social sites 
often allow users to publish comments on others submission. There sites are the most cost 
effective way to stay in touch with your people in spite of geographical or cultural barriers. 
Along with this these sites provide an entertainment aspect which has helped them to increase 
their database of users and gain popularity across the globe. Example, online games, quizzes, 
events, videos etc. available on their sites make the users addicted to their sites there by reducing 
the churning of users and increasing the retention period of users for their sites. 
Moreover people can collaborate among their network to find more challenging and fulfilling 
jobs based on their skills and experience. Consensus can be attained by having online polls 
through these sites for diverse topics where opinions and views can help make decisions. 
Expertise can also be sought by people for topics completely unknown or where their knowledge 
is lacking from voluntary experts willing to share their experiences. With internet marketing 
being a buzz today, social networking sites have become a major hub for selling products and 
services and also for breathing your product. 
Companies can directly get in touch with their customers through social networking sites it 
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increases reputation of the company get them positives reviews and shows that they really care 
for their customers. Certain brands from various segments viz, technology, garments, fashion 
accessories and foot wear etc. can create their own forums or even a designated web space and 
have users registered under their name .there websites would provide relevant content regarding 
various products for each brand, offers and information about new releases etc to these users 
(customers). This structure helps the companies to maintain periodic information about a huge 
customer base. 
Social networking sites like linkedin.com provides a platform for interconnection of 
professionals around the worlds. This could be used for much business purpose and may act as a 
job portal also. Specialists on human resources can search for the desired profile in the pool of 
users on such websites. The professional people uses this as a medium to raise their visibility get 
noticed ,tell about their company ,service and get more clients. 
The National School Board Association reports that almost 60 percent of student. Who use 
social networking talk about education topics online and surprisingly, more than 50 percent talk 
about academics. Various educational institutes may have their presence on social networking 
sites focusing on their academic, academic and other extra-curricular activities, achievements 
and rewards, campus images etc. 
Companies, Organizations and Individuals can get unbiased feel back from the mass for their 
concepts and innovative ideas immediately that can improve the quality. Thus enables a lot of 
products to be featured, enriched based on valuable inputs from the prospective and users 
without any monetary losses. Social media has become an important sources of news .while 
credibility of some sources can clearly be contested ,news channels tweet on give updates on 
significant happenings all over the world .their available on social networks makes news more 
accessible. 
1.6 Functions of Social Networking Sites 
Richter and Koch (2008) have given following six SNS functions. 
1) People use SNSs for self-representation, i.e. for identity management, by which users 
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describe themselves in sometimes elaborate detail in that they create personal profiles or 
upload photos. 
2) People use SNSs to create and maintain their personal networks of contacts or friends as part 
of what is termed contact management. 
3) People make use of the possibility to search the network according to different criteria (e.g. 
name, interests, company) and to pro-actively receive recommendations of interesting contacts 
by the SNS (people search). 
4) SNS users gain context awareness, i.e. awareness of shared contacts, shared interests or 
former affiliations, which helps to establish a sense of belonging and togetherness. 
5) SNSs provide users with possibilities to communicate, i.e. for direct (e.g. messages) or 
indirect (e.g. through photos or postings in bulletin boards) exchange of information. 
6) Users become aware of the activities and situational presence of others in the personal 
network through messages left on personal message boards or through communication (network 
awareness). 
1.7 Categories of Social Networking Sites 
Social networking sites can be divided into following categories 
1.7.1 Profile-based social networking sites 
These are those social networking sites which are primarily organized around members' profile 
pages - pages that mainly consist of information about an individual member, including the 
person's picture and details of interests, likes dislikes. Facebook and MvSpace. Bebo, are all 
good examples of profile-based social networking sites 
1.7.2 Content-based social networking sites 
In these sites, the user's profile remains an important way of organizing connections, but plays a 
secondary role to the posting of content. Photo-sharing site Flickr is an example of this type of 
site, one in which groups and comments are based around pictures. Shelfari is book-focused 
sites, with the member's "bookshelf being a focus of each member's profile. Other examples of 
content-based communities include YouTube and lastFM for video and music sharing. 
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1.7.3 White-label social networking sites 
Most social networking services offer some group-building functionality, which allows users to 
form mini-communities within sites. 
Platforms. Example People Aggregator andNing, which launched in 2004, offer members a 
different model. These sites offer members the opportunity to create and join communities. Users 
can create their own "mini-MySpaces"- small-scale social networking sites that support specific 
interests, events or activities. 
1.7.4 Multi-user virtual environments 
Sites such as Second Life and World of Warcraft (gaming social network) online virtual 
environments - allow users to interact with each other's avatars. (An avatar is a virtual 
representation of the site member.) Although the users have profile cards, their functional 
profiles are the characters they customize or build and control. Friend's lists are usually private 
and not publicly shared or displayed. 
1.7.5 Mobile social networking sites 
Many social networking sites, for example MvSpace and Twitter. Facebook. mocospace.com 
offer mobile phone versions of their services, allowing members to interact with their friends via 
their phones. Increasingly, too, there are mobile-led and mobile-only communities, which 
include profiles and media-sharing just as with web-based social networking services. MYUBQ. 
for example, allows users to share and view video over mobile networks. 
1.7.6 Micro-blogging social networking sites 
Micro-blogging services such as Twitter and Jaiku (micro-blogging) allow you to publish short 
(140 characters, including spaces) messages publicly or within contact groups. These services are 
designed to work as mobile services, but are popularly used on the web as well. Many services 
offer status updates - short messages that can be updated anytime 
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1.8 Examples of Social Networking Sites 
l.Flickr 
URL - http://www.flickr.com/ 
Flickr is an online photo-sharing and image/video hosting service that allows you to share photos 
and videos with your friends or others and you can organize the photos in an original way. Flickr 
was created by Ludicorp in 2004 and acquired by Yahoo! in 2005. Flickr was launched in 
February 2004 by Ludicorp, a Vancouver-based company founded by Stewart 
Butterfield and Caterina Fake. In addition to being a popular website for users to share and 
embed personal photographs, and effectively an online community, the service is widely used by 
photo researchers and by bloggers to host images that they embed in blogs and social media. 
The Verge reported in March 2013 that Flickr had a total of 87 million registered members and 
more than 3.5 million new images uploaded daily. In August 2011 the site reported that it was 
hosting more than 6 billion images and this number continues to grow steadily according to 
reporting sources. 
Users may also grant permission to others to organize photos, add notes below a photo or tag 
photos. Users can use Flickr to discover photos from other people, organizations and companies 
such as NASA. Users may also comment on other photos and create a specific community with 
the people that are sharing your photos. 
2. Foursquare 
URL - https://foursquare.com/ 
Foursquare is a geo-location based social networking website for mobile devices, such 
as smartphones. The service was created in 2009 by Dennis Crowley and Naveen Selvadurai. 
The service is designed primarily for smartphone users and other mobile devices. Foursquare 
allows you to "check in" at various places using the application for devices that support geo-
location. The application offers you a list of places nearby and you just click on the one that you 
are currently in to "check in." Every time you "check in" at a place using a mobile website, text 
messaging or a device-specific application, you will gain points (sometimes badges) and you can 
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compete with your foursquare friends to gain more points or badges. Location is based on GPS 
hardware in the mobile device or network location provided by the application Moreover, you 
can write a comment along with your "check in," so you can, for example, recommend a good 
restaurant, post a photo from that place and share your check in on your Facebook profile. 
Foursquare is the second iteration of the same idea, that people can use mobile devices to interact 
with their environment. As of April 2012, the company reported, it had 20 million registered 
users. 
3Google+ 
URL - https:// plus.google.com 
Google+ is one of the newest social networks, launched by Google in June 28, 2011. GoogIe+ is 
a social networking and identity service. Owned and operated by Google Inc. It is the second-
largest social networking site in the world, having surpassed Twitter in January 2013. It has 
approximately 359 million active users.http://en.wikipedia.org/wiki/Google%2B - cite note-4 As of 
May 2013, it had a total of 500 million registered users, of whom 235 million are active in a 
given month. Google has described Google+ as a "social layer" that enhances many of its online 
properties, unlike conventional social networks generally accessed through a single website. 
The server presents itself as a service that can help you stay in touch with your friends 
and acquaintances, and discover new interesting people. Once you will register to Google+, you 
can fill in your personal information, upload your profile picture, add photo albums from Google 
Picasa Web Albums, and connect your Google+ profile with your Twitter profile and much 
more. Moreover, you can communicate either just with one of your friends, groups of people, or 
you can speak to the "whole world." Depending on your privacy settings you can allow anyone 
to see your status updates or comments. "Circles" enable users to organize people into groups for 
sharing across various Google products and services. Google+ was used by 30% 
of smartphone users between April-June 2013, making it the fourth most used app. 
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4.HI5 
URL - http://www.hi5.com/ 
Hi5 is a social networking site based in San Francisco, California. It was founded in 2003 
by Ramu Yalamanchi. By 2008, comScore reported that Hi5 had become the third most popular 
social networking site in terms of monthly unique visitors. Bill Gossman was appointed CEO in 
April 2009, and since that time, Hi5 has refocused itself as a social gaming platform and opened 
itself to new game developers. Gaming industry veteran Alex St. John joined the company as 
President and CTO in November 2009. and in early 2010, Hi5 acquired social gaming company 
Big Six. 
It has many similar features to other social networks, like the ability to create a profile to 
show off your personal information, share interests, join friend networks, share photos, create 
user groups, post status updates, listen to music and post comments. In 2009, hi5 has added 
several new features aimed for the gaming and entertainment community. Despite the fact that 
hi5 was launched in United States, it became more popular in other countries, predominantly in 
Latin America and Mongolia and in 2008, hi5 was believed to be the third most visited social 
network. 
5. Indyarocks 
URL - http://www.indvarocks.com/ 
Indyarocks is a unique online and mobile based social networking site started to connect Indians 
across the globe. It was founded by Kalyan Manyam, the co founder and CEO of Indyarocks and 
Dr Vishnu. Indyarocks is owned by Phonelinx communications. It provides users with the latest 
viral and social networking tools. Additionally, Indyarocks offers interactive multi-media content 
to enrich the user experience including: Games, Blogs, Videos and photos as well as user 
generated content and communities. Creation of identity is easily possible with the available 
features like free sms, chat and gaming community. Indyarocks drives and attracts a robust 
membership of Young Indians around the world. Mission of this site is to empower young 
Indians with the most entertaining, authentic and up-to-date online social community. Indyarocks 
has a unique identity and a strong brand recognition among worldwide on-line multi-media 
14 
Chapter-1 Introduction 
companies. 
6. Instagram 
URL - http://instagram.com/ 
Instagram is also a relatively new social network. Instagram was created by Kevin 
Systrom and Mike Krieger and launched in October 2010. The service rapidly gained popularity, 
with over 100 million active users as of April 2012. Instagram is an online photo-sharing, video-
sharing and social networking service that enables its users to take pictures and videos, apply 
digital filters to them, and share them on a variety of social networking services, such 
as Facebook. Twitter. Tumblr and Flickr. A distinctive feature is that it confines photos to a 
square shape, similar to Kodak Instamatic and Polaroid images, in contrast to the 16:9 aspect 
ratio now typically used by mobile device cameras. Support was originally available for only 
the iPhone. iPad. andiPod Touch; in April 2012, support was added for Android camera 
phones running 2.2 Froyo. Originally a purely photo-sharing service, Instagram incorporated 
video sharing in June 2013, allowing its users to record and share videos lasting for up to 15 
seconds. On April 12, 2012. Facebook acquired Instagram for approximately $1 billion in cash 
and stock. Instagram is distributed through the Apple App Store and Google Play. 
7. Linkedln 
URL - http://in.linkedin.com/ 
Linkedln is a social networking website for people in professional occupations. The company 
was founded by Reid Hoffman and founding team members from PayPal and Socialnet.com 
(Allen Blue, Eric Ly, Jean-Luc Vaillant, Lee Hower, Konstantin Guericke, Stephen Beitzel, 
David Eves, Ian McNish, Yan Pujante, and Chris Saccheri) in December 2002 and launched on 
May 5, 2003. Linkedln is headquartered in Mountain View. California, with offices in Omaha, 
Chicago, New York, London, and Dublin. As of June 2013, Linkedln reports more than 225 
million acquired users in more than 200 countries and territories. The site is available in 20 
languages, including English. French. German. Italian. Portuguese. Spanish. Dutch. Swedish. Ro 
manjan, Russian ^ Turkish. Japanese, Czech. Polish. Korean. Indonesian. Malay, and Tagalog. As 
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of 2 July 2013. Quantcast reports Linkedln has 65.6 million monthly unique U.S. visitors and 
178.4 million globally. Linkedln is a social network designated for "professionals." This means 
that part of your Linkedln profile that is most important, is your career, jobs, education and other 
skills. Many users are no longer sending the traditional Curriculum Vitae to their potential 
employers; instead they are sending them a link to their Linkedln profile. Surprisingly, many 
employers are even requiring job candidates to provide their Linkedln profile with their cover 
letter. Besides allowing you to publish your CV, Linkedln allows users to join groups, use 
applications, post your business references, and search for any type of business contact. 
Additionally, this business social network is an invaluable tool for managers and human resource 
directors. This social network helps many HR officers and headhunters search a large pool of 
potential employees. However, the basic Linkedln profile is limited in function. If you want 
more advanced options then there is a monthly user fee. 
8. MySpace 
URL - https://myspace.com/ 
The history of MySpace resolves around the creators Tom Anderson and Chris De Wolfe and 
was launched in august 2003. These creators were involved in other companies that involved 
music storage and an "email list broker" which sold e-mail subscribers to other companies for 
marketing purposes. The messages generated by this e-mail sale was often thought of as spam, 
and legislation was enacted that help curtail this practice (Bosworth, 2005). 
MySpace offers share capabilities with features that include: 
• Talking online with friends 
• Matchmaking, either for friends with other friends or an opportunity for singles to meet 
other singles. 
• Keeping in touch with families 
• Businesses or co-workers interested in networking. 
• Studying with study partners 
• Looking for long lost friends. (MySpace - About Us, 2006). 
As a SNS, it is popular to teenagers and young adults who share a passion for music and 
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media artists. The music industry is also eager to market a young audience who appear to have a 
large disposable income. This condition also attracts advertisers who are keen to exploit the 
young people demographic resulting in large profits to the MySpace company (Bosworth, 2005). 
At one point, Myspace was the most visited social networking site, surpassing Google as 
the most visited website in the US in 2006. Shortly after Myspace was surpassed by Facebook in 
terms of unique visitors and since then, its user rate has constantly declined. In spite of this 
failure, Myspace set the foundations of today's mass media social networking services, including 
its gaming platform that started the success of the present social networking games giant -
Zynga. Moreover, Myspace has its own Instant Messenger- MyspacelM, which is an 
independent program for Windows as well as a web-based client. One has to be older than 
14 years to be able to register to Myspace. 
9. Mendeley 
URL - http://www.mendeley.com 
Mendeley is a free reference manager and academic social network that can help users to 
organize their research, collaborate with others online, and discover the latest research. Its tagline 
is "Its time to change the way we do research" Mendeley lets users upload and share pdfs and 
encourages collaboration with a group feature in which members can share documents, follow 
updates, make comments and track progress within the groups they create. Mendeley was 
founded in November 2007 and is based in London. The first public beta version was released in 
August 2008. The team comprises researchers, graduates, and developers from a variety of 
academic institutions. Elsevier purchased Mendeley in 2013. Users can also search for papers in 
Mendeley's crowd-source database, add papers to their profile's library and comment on their 
colleagues papers directly. Mendeley is not only a social media site, but an open source 
reference manager that is free to sign up for and download on to users' computer. 
10. Orkut 
URL - http://orkut.com/ 
Orkut is a social networking website that help you maintain existing relationships with pictures 
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and messages, and establish new ones by reaching out to people you've never met before. Orkut 
was launched on January 22, 2004 by Google. Orkut Buyukokten, a Turkish software engineer, 
developed it as an independent project while working at Google. The website is named after its 
creator, Google employee Orkut Biivukkokten. Orkut is a social networking website that is 
owned and operated by Google. The service is designed to help users meet new and old friends 
and maintain existing relationships. Although Orkut is less popular in the United States than 
competitors Facebook and Google+, it is one of the most visited websites in India and Brazil. As 
of October 2011, 59.1% of Orkut's users are from Brazil, followed by India with 27.1% and 
Japan with 6.7%. Orkut makes it easy to find people who share your hobbies and interests, look 
for romantic connections or establish new business contacts. Users can also create and join a 
wide variety of online communities to discuss current events, reconnect with old school mates or 
even exchange your favorite recipes. 
11. Pinterest 
URL - https://pinterest.com/ 
Pinterest is a very unique social network. The site was founded by Ben Silbermann, Paul 
Sciarra, and Evan Sharp. Development of Pinterest began in December 2009, and the site 
launched as a closed beta in March 2010. It is managed by Cold Brew Labs and funded by a 
small group of entrepreneurs and investors. On Pinterest, you have a virtual pinboard, where you 
can create, manage and share image collections that are related to a particular topic - hobbies, 
interests, household, etc. Once you are registered, you can browse other users' pinboards, "like" 
their photos and "re-pin" their images to your own pinboard. Founders of Pinterest believe it 
should "connect everyone in the world through the 'things' they find interesting." You can use 
Pinterest to decorate your home, organize your wedding or search through food recipes. Pinterest 
has been particularly successful amongst the female demographic. Globally, the site is most 
popular with women. In 2012, it was reported that 83% of the global users were women. In 
Britain, however as of March 2012, 56% of the users were male. 
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12. ResearchGate.net 
URL 'http://www.researchgate.net/ 
ResearchGate is a social networking site for users to build an online portfolio, present their 
research, search a database of user publications, and lists scientific conferences. It is meant for 
scientists and researchers to share papers, ask and answer questions, and find collaborators. 
ResearchGate was co-founded in 2008 in by Ijad Madisch Boston. The company is now based 
in Berlin and has offices in ambridge.Microsoft co-founder Bill Gates is among the company's 
investors. The site has been described as a mash-up of "Facebook, Twitter and Linkedln" that 
includes "profile pages, comments, groups, job listings, and 'like' and 'follow' buttons". 
Members are encouraged to share raw data and failed experiment results as well as successes, in 
order to avoid repeating their peers' scientific research mistakes. ResearchGate's tagline is "built 
for scientists, by scientists, with the idea that science can do more when it's driven by 
collaboration." The main goal of research gate is to connect scientists in order to foster 
collaboration. With over 1.5 million users, its community is composed of several disciplines. 
Signing up for ResearchGate is free. 
13. Twitter 
URL - https://twitter.com/ 
Twitter is a social network, but is drastically different than Facebook. Twitter is a real-time 
information network that connects you to the latest stories, ideas, opinions and news about what 
you find interesting. Twitter was created in March 2006 by Jack Dorsev and by July, the social 
networking site was launched. The service rapidly gained worldwide popularity, with over 500 
million registered users as of 2012, generating over 340 million tweets daily and handling over 
1.6 billion search queries per day. Since its launch, Twitter has become one of the ten most 
visited websites on the Internet, and has been described as "the SMS of the Internet". Simply 
find the accounts you find most compelling and follow the conversations. It is a micro-
publishing system, which allows you to compose short messages of 140 characters that are 
known as "Tweets." To create your own Twitter community - you can 'follow' someone in order 
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to receive their Tweets in your news feed or you can be 'followed' by others and they will 
receive your Tweets. Another special characteristic of Twitter is the use of hashtags in order to 
reach a larger audience. By using a hashtag symbol (e.g. #Twitter), other Twitter users that are 
following that particular hashtag are more likely to see your Tweets. Twitter for SMS is an 
instant infrastructure for mobile communications. Individuals, businesses and social causes can 
use Twitter for SMS and our Fast Follow program to connect directly to anyone with a mobile 
phone. 
14. Vimeo 
URL - https://vimeo.com/ 
Vimeo is a U.S.-based video-sharing website on which users can upload, share and view videos. 
It was founded by Jake Lodwick and Zach Klein in November 2004. The name Vimeo was 
created by Lodwick and is a play on the word video, inserting the word "me" as a reference to 
the site's dedication to user-made video and is also an anagram of the word "movie". It is one of 
the only video-sharing sites that is able to compete with YouTube. Moreover, Vimeo was the 
first video-sharing website that supported consumer High Definition (HD) videos. The site is 
popular mainly among indie filmmakers and people with passion for film. As a user of Vimeo, 
you can send messages to other users, comment on their videos, share them on other social 
networks, create your own Channels and Groups and thus it is a social network with video-
sharing service. As of December 2011, Vimeo attracts 65 million unique visitors per month and 
more than 8 million registered users. Fifteen percent of Vimeo's traffic comes from mobile 
devices. As of February 2013, Vimeo accounted for 0.11% of all Internet bandwidth, following 
fellow video sharing sites like YouTube and Facebook. This service is, however, available only 
in two languages - English and Spanish. 
15. YouTube 
URL -http://www.voutube.com/ 
YouTube is a video-sharing website, created by three former PayPal employees Jawed Karim, 
Chad Hurley and Steve Chen in February 2005 and owned by Google since late 2006. It is a 
20 
Chapter-1 Introduction 
platform on which users can upload, view and share videos and can comment on, like or dislike 
videos. The company is based in San Bruno. California, and uses Adobe Flash 
Video and HTML5 technology to display a wide variety of user-generated video content, 
including movie clips. TV clips, and music videos, as well as amateur content such as video 
blogging. short original videos, and educational videos. Although YouTube is not considered a 
social media platform, it has social media characteristics and is very popular, thus making it 
worth mentioning. The majority of the content that is uploaded to YouTube originates from 
individual persons. However, there are many official YouTube "Channels" for companies, 
bands, singers, etc. In order to upload, comment or like/dislike videos you have to create a 
YouTube account. However, unregistered users are still allowed to watch videos. YouTube is 
included in this list, because it has its own community and similar to other social networks, you 
can "like" content, interact with other users, and follow the Channels that you find interesting. 
1.8 Benefits of Social Networking Sites 
1.8.1 Use Open Social 
Open Social, Google's applications for social networks, opens up a range of possibilities for 
your Social Networking Sites. The primary functions of open social is allow developers to create 
applications that can be used across a wide range of social networking sites. But open social has 
other benefits too, like letting your users take their profile information across the range of sites 
using open social. 
1.8.2 Privacy Controls 
Social networking sites provides to privacy statement to information users about the limits of 
protection that the site maintains for the information shared, as well as how the site will use the 
personal information provided. These privacy policies do not delineate who can access the 
information posted on the site but outline the actions that are taken by the sites administrators. 
The focus of these privacy statements is on what information will be shared with a third party but 
does not speak to else may access the information posted. 
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1.8.3 Make It Easy To Communication 
Social Networking Sites are a good to make connection with people with similar interests and 
goals .They can be a way to communication with family, relatives and friends. It easy for your 
users to find friends. Letting users search by email,school,company,name and other identifying 
factor makes it more likely they will engage with a lot of other users, improving every one's user 
experience. 
1.8.4 Engage People 
Social Networking Sites are beneficial in promoting issues that is related to people such as food 
security, climate change, and potable water for all, etc A recent example of the strategic use of 
Face book was the promotion of Earth Hours 2009. Around one million peoples singing up on the 
Earth Hour site via Face book. 
1.8.5 Find Expertise or Talent 
Sites; like Linkedln, which contain a network of trusted,professional contacts, may lead to find 
potential partners, service providers and other experts. 
1.8.6 Virtual Marketing 
Social Networking Sites helps users to use extended networks to publicize and promote 
specific activities such as blogs posts, video clips or any new content. 
1.9 Disadvantages of Social Networking Sites 
Possible demerits of Social Networking Sites are listed below: 
1.9.1 Cyber bulling and Cyber stalking: 
Cyber bulling is any harassment that occur via information Communication Technology (ICT) 
use of social networks can expose individuals, a group of individuals ,or an organization to 
harassment or in appropriate contact from others when someone post false or unkind contact 
regarding them. Unless parents are delighting to filter exposed, children could be exposed to 
22 
Chapter-1 Introduction 
pornography or other in appropriate content. 
1.9.2 Risk of Fraud or Identify Theft 
Whether you like it or not, the information you post the internet is available to almost any one. 
Who is clever enough to access it? Most theves need just a few vital pieces of personal 
information to successfully steal your identifying. A report on CNET revels over 24 million 
American put their personal information at risk by posting it on public sites. 
1.9.3 Hacking and Virus Attacks 
These sites may open up the possibility for hackers to commit fraud, and virus attacks.4, Loss 
of Productivity and Time Wastage: May lead to negative comments from employees about the 
company or potential legal consequences. If employees use these sites to view objectionable 
illicit or offensive material, potentially results in lost produtivity, especially if employees are 
busy up dating profiles,etc.A Nielsen report explains that social networking can be a big waste of 
time that suck 17 percent of our internet time down the non productivity drain. 
1.9.4 Confidentiality and Company Image 
Allowing access to social networking in the workplace open a company up to potential breaches 
in confidentiality and a tarnished image. Workers may in adherently post status update or tweets 
about promotions or business information that the company is not prepared to release publicity. 
Employees may share confidential information through a social networking website that could be 
accidentally sent of the wrong person, leading to a lack of that information. 
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Conclusion 
Social networking sites have revolutionalized the field of online communication Social 
networking sites, such as Facebook and Researchgate, Academia.edu, Linkedln, Orkut, Flicker, 
YouTube are now being used by millions of users residing all over the world to communicate 
with their friends, relatives and other individuals. Social networks enable its users to make new 
friends, share interests, political and cultural views and activities, use dynamic content, engage 
people, create awareness etc. Along with these benefits Cyberbullying, identity theft, virus 
attacks, have emerged as few serious demerits of social networks. Online social media sites can 
be categorized as profile based sites, microblogging sites, wikis, virtual environments sites, 
content based sites on the basis of their functions and use. A large number of social networking 
sites have come into notice ranging from Geocities, Classmate, SixDegrees to Facebook, Orkut, 
twitter, Google+ and Google Buzz. 
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Review of Literature 
Research refers to a search for new knowledge. The literature search is a key starting point 
for any research process and it assists research to identify previous and present research projects 
and provides valuable knowledge for the understanding of the theoretical and methodical issues 
surrounding the research topic. 
Review of related literature is a very important part of any studies as its enables us to know 
that researches are available in the related area. Literature review gives an overall view of what 
has been done by other researchers in the same field of study. Its ultimate goal is provide up to 
date information on a particular area during a certain period. 
Literature Review plays a very important role-
> To identify gap in literature 
> To identify other people working in the same field. 
> To identify seminal work in your area. 
> To identify opposing views. 
> To identify information and relevant to our project. 
In this chapter, over all reviews of the studies have been presented in ant chronological order, 
related to topic of dissertation .The Investigator reviewed only those studies, which are similar to 
the study. 
Han and Nelson and Wetter (2014) have conducted study on "Medical students' online learning 
technology needs". This study investigated medical students' online learning technology needs at 
a medical school. The study aimed to provide evidence-based guidance for technology selection 
and online learning design in medical education. Students perceived multimedia tools, 
scheduling tools, communication tools, collaborative authoring tools, learning management 
systems and electronic health records useful educational technologies for their learning. They did 
not consider social networking tools useful for their learning, despite their frequent use. Third-
year students were less satisfied with current technology integration in the curriculum. 
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information sharing and collaborative learning than other years. Students in clerkships perceived 
mobile devices as useful for their learning. Students using a mobile device (i.e. a smart phone) 
go online, text message, visit social networking sites and are online during classes more 
frequently than non-users. Medical students' ET needs differ between preclinical and clinical 
years. Technology supporting ubiquitous mobile learning and health information technology 
(HIT) systems at hospitals and out-patient clinics can be integrated into clerkship curricula. 
Yoon and Kim (2014) have conducted study on "Internet use by international 
graduate students in the USA seeking health information". This study aimed to investigate 
international graduate students' internet use in the context of seeking health information. The 
internet is a useful source for health information. The survey participants preferred Korean 
resources because of language problems and the internet was the primary source. They reported 
difficulties in identifying appropriate health information sources and 
understanding medical information. They often sought online health information to solve their or 
their family's current health problems and consequently, personal relevance was regarded as an 
important evaluation criterion, as was accuracy. Although the medical professionals continue to 
be considered reliable sources for health information, online health information is now an 
indispensable resource to guide health consumers to make better health decision. 
Clyde, Rodriguez and Geiser (2014) have conducted study on "Medical Professionalism: an 
experiment look at physician Face book Profiles". The present study used an experimental 
approach to examine how medical doctors' SNS profiles impacted potential patients' impressions 
of professionalism. Participants (N=250 students) were randomly assigned to view one of six 
Face book profiles. Profiles were populated with 1) solely professional material, 2) personal 
material that was strictly healthy, or 3) personal material that included unhealthy behavior. 
Profiles portrayed a male or female physician resulting in a total of six experimental 
conditions. Medical professionalism was measured with the First Impressions 
of Medical Professionalism (FIMP) scale. The results suggest that a physician's SNS profile 
affects a patient's perception of that physician's medical professionalism. 
Grajales, Sheps, Novak and Eisenach (2014) have conducted study on "social media: a review 
application in medicine and health care". This study aim to present case studies that illustrate 
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how, where, and why social media are being used in the medical and health care sectors. Social 
media are dynamic and interactive computer-mediated communication tools that have high 
penetration rates in the general population. The role of social media in the medical and health 
care sectors is far reaching, and many questions in terms of governance, ethics, professionalism, 
privacy, confidentiality, and information quality remain unanswered. By following the guidelines 
presented, professionals have a starting point to engage with social media in a safe and ethical 
manner. Future research will be required to understand the synergies between social media and 
evidence-based practice, as well as develop institutional policies that benefit patients, clinicians, 
public health practitioners 
Moreno and Bull (2014) have conducted study on "The Use of Social Networking Sites for 
Public Health Practice and Research: A Systematic Review". The study conducted a systematic 
review of the use of social networking sites (SNSs) in public health practice and research to 
better understand the use of these technologies for public health purposes. Public health has 
achieved great advances in improving population health over the past century through education, 
communication, policy development, and risk management. Public health practitioners and 
researchers have been exploring new information technologies to more effectively and efficiently 
communicate with, engage, and educate the public. Today, social media offers a range of 
possibilities for establishing multidirectional communication and interaction, as well as quickly 
monitoring public sentiment and activity. These new tools have the potential to help public 
health meet many of its modern challenges and mandates regarding communicating 
Jeanan and Mathew (2013) have conducted study on "The Impact of Social Media 
Professionalism: A Systematic Qualitative Review of Challenges and Opportunities".The aim of 
this systematic qualitive review is to present this full spectrum of social media-related 
challenges and opportunities. The rising impact of social media on the private and working lives 
of health care professionals has made researchers and health care institutions study and rethink 
the concept and content of medical professionalism in the digital age. The accommodation of the 
traditional core values of medicine to the characteristics of social media presents opportunities as 
well as challenges for medical professionalism. As a profession that is entitled to self-regulation, 
health care professionals should proactively approach these challenges and seize the 
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opportunities. There should be room to foster interprofessional and intergenerational dialogue 
(and eventually guidelines and policies) on both challenges and opportunities of social media in 
modern health care. This review builds a unique source of information that can inform further 
research and policy development in this regard. 
Cartledge, Miller and Phillips (2013) have conducted study on "The use of social-
networking sites in medical education". The aim of this study social-networking sites have been 
used successfully in medical education to deliver educational material.and whether healthcare 
professionals, and students, are engaging with social-networking sites for educational purposes. 
A systematic-review was undertaken using the PRISMA (Preferred Reporting Items for 
Systematic Reviews and Meta-Analyses) guidelines. Eight databases were searched with pre-
defined search terms, limits and inclusion criteria. Data was extracted into a piloted data-table 
prior to the narrative-synthesis of the Quality, Utility, Extent, Strength, Target and setting of the 
evidence. 1047 articles was identified. Nine articles were reviewed with the majority assessing 
learner satisfaction. Higher outcome measures were rarely investigated. Educators used Face 
book, Twitter, and a custom-made website, Medicine Africa to achieve their objective. Social-
networking sites have been employed without problems of professionalism, and received positive 
feedback from learners. However, there is no solid evidence base within the literature that social-
networking is equally or more effective than other media available for educational purposes. 
Strasburg, Djuricich, Carlos and Bosslet (2013) have conducted survey on "The influence of 
the residency application process on the online social networking behavior of medical students: a 
single institutional study". The aim of study is the use of OSNs by students to determine whether 
and how these students were changing OSN profiles in preparation for the residency application 
process, and to determine attitudes toward residency directors using OSNs as a screening method 
to evaluate potential candidates. An e-mail survey was sent to 618 third- and fourth-year medical 
students at Indiana University School of Medicine over a three-week. Statistical analysis was 
completed using nonparametric statistical tests. The majority of respondents planned to alter 
their OSN profile in preparation for the residency match process. The majority mostly did not 
believe their OSN profiles should be used in the residency application process. This study 
implies that the more medical students perceive that residency directors use social media in 
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application screening processes, the more they will alter their online profiles to adapt to protect 
their professional personal. 
Brynolf, Johansson and Appelgren (2013) have conducted study on "Virtual colleagues, 
virtually colleagues-physicians' use of Twitter.a population-based observational study".The aim 
of this study is unprofessional behavior and ethical breaches among physicians and medical 
students. In all, 237 Twitter accounts were established as held by physicians and medical 
students and a total of 13 780 tweets were analyzed by content. In all, 276 (1.9%) tweets were 
labeled as 'unprofessional'. Among these, 26 (0.2%) tweets written by 15 (6.3%) physicians 
and medical students included information that could violate patient privacy. In this study of 
physicians and medical students on Twitter. Observed potential violations of patient privacy and 
other breaches of medical ethics. Every physician and medical student has to consider his or her 
presence on social networking sites. It remains to be investigated if the introduction of social 
networking site guidelines for medical professionals will improve awareness. 
Sajjad and Ramzy (2003) have conducted study on "Internet use by health professionals at the 
Health Sciences Centre of Kuwait University". The purpose of this study was to analyze Internet 
use and related issues among the health care professionals at the Health Sciences Centre of 
Kuwait University. A questionnaire was administered to all the 180 faculty members in HSC. 
The response rate was 76.6 per cent. The extent and patterns of their use of the Internet for 12 
applications were analyzed. The current level of skills was examined and perceptions for 
improving them were explored. Also, the impact of the Internet on professional and personal 
development was explored. Problems related to access and use were also investigated. It was 
found that the Internet had become a vital instrument for research, information, and 
communication in the lives of these professionals. Respondents wished to be further empowered 
through rigorous training and the alleviation of problems that inhibited their Internet use. 
Visser, Huskes and Korevaar (2012) have conducted study on "A social media self-evaluation 
checklist for medical practitioners'". Increasing numbers of medical practitioners and medical 
students are using online social and business-related networking websites such as Face book, 
Doc2doc and Linkedln. These rapidly evolving and growing social media have potential to 
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promote public health by providing powerful instruments for communication and education. 
However, evidence is emerging from studies, legal cases, and media reports that the use of these 
new technologies is creating several ethical problems for medical practitioners as well as medical 
students. Improper online activities may harm not only individual reputations and careers, but 
also the medical profession as a whole, for example by breach of patient confidentiality, 
defamation of colleagues and employers,undisclosedconfiict interests that bias 
the medical practitioner's medical advice, posting of advice/information without an evidence 
base, and infringement of copyright. We developed a self-evaluation checklist 
for medical practitioners using social media. The checklist addresses three key elements in the 
use of social media: personal information and accessibility, connections, and postings. It contains 
questions specifically formulated to evaluate a medical practitioner's social media profile, to 
prevent unintended, improper online activities and to promote professional online behavior. 
Baro, Endower and Ubogu (2011) have conducted study on "Awareness and use of online 
information resources by medical students at Delta State University in Nigeria". This paper aims 
to present the results of a study which was carried out to find out whether the 
undergraduate students in the College of Health Sciences in Delta State University are aware and 
fully utilize the medical databases and other online information resources within and outside 
the medical library. The students in the College of Health Sciences in Delta State University lack 
the necessary information literacy skills needed to effectively use electronic resources to meet 
their academic information and research needs. Librarians and faculties in the College of Health 
Sciences need to intensify their efforts to create awareness of scholarly online resources such as 
Medline and HINARI and teach the students the requisite skills needed to use them effectively 
and the graduates gain the information literacy skills required to find reliable information for 
patient care, professional activities, and lifelong learning purposes and practicing health 
personnel. 
Giordano(2011) has study conducted on "Health professional student's use of social media"". 
This online survey examine that The internet is increasingly a part of everyday life by facilitating 
networking opportunities and offering ways to associate with others who have similar interests, 
values, or goals. An online survey was administered to 644 first-year students and 413 
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graduating students via Survey monkey to investigate their media preferences, to gauge if they 
are active on social media sites, and to evaluate how they responded to advertisements. Students 
were in the following health professions: biotechnology, couple and family therapy, medicine, 
nursing, occupational therapy, physical therapy, public health, radiologic and imaging sciences, 
and pharmacy. Results indicate that students prefer online media as their primary source of 
information. The majority of students were using Face book, and very few were using Twitter or 
Linkedln or other social networking sites. Understanding social media usage has several 
implications for educating, connecting with, and researching health professions students from all 
stages of their academic career. 
Genrich, Sodhi and Chretien (2010) have conducted study on "Social media polices at US 
medical school". The purpose of this study is to describe the presence of medical schools on 
top social media sites and to identify whether student policies for these schools explicitly 
address social media use. Websites of all 132 accredited US medical schools were independently 
assessed by two investigators for their presence on the most common social networking and 
micro blogging sites (Face book and Twitter) and their publicly available policies addressing 
online social networking. Medical schools and their students are using social media. Almost all 
US medical schools have a Face book presence, yet most do not have policies addressing student 
online social networking behavior. While social media use rises, policy informing appropriate 
conduct in medical schools lags behind. Established policies at some medical schools can 
provide a blueprint for others to adopt and adapt. 
White, Kirwan and Ross (2010) have conducted study on "have you seen what is on Face 
book?' The use of social networking software by healthcare professions students'7. The aim of the 
Canadian university study was to explore the attitudes and experiences of healthcare 
professional students using Face book at our school, to determine if there is a need for 
development of policy to assist students in this area. 14 interviews were analyzed in-depth, and 
682 students responded to the survey (17% response rate). 93% reported current Face book use. 
Social networking software use, specifically Face book use, was widespread among 
healthcare students at our school. Results highlight some of the challenges which can accompany 
the use of this new technology and offer potential insights to help understand the pedagogy and 
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practices of Face book use in this population, and to help students navigate the dilemmas 
associated with becoming 21 st century healthcare professionals. 
Garner and Sullivan (2010) have conducted study on "Face book and the professional 
behaviors of undergraduate medical students". The purpose of this study was to investigate how 
undergraduate medical students use the social network website Face book .The rapid growth and 
accessibility of social networking websites has fundamentally changed the way people manage 
information about their personal and professional lives. A voluntary anonymous online survey 
was devised by the University of Liverpool, and emailed to students. Question topics included 
the use of Face book, privacy settings, groups relating to the course and professional behaviors. 
This research highlights the issue of social networking websites and professionalism 
amongst medical students. Further guidance from the General Medical Council (GMC) 
and medical schools should remind students that images and information placed on social 
networking sites is in the public domain, and could impact upon their professional reputation and 
identity. 
Gray, Annabell and Kennedy (2010) have conducted study on "Medical students' use of Face 
book to support learning: insights from four case studies". This study aimed understanding of 
how or how effectively students may be using Face book for this purpose. Researchers surveyed 
the extent and key features of Face book use among 759 medical students at one university, and 
explored in depth the design and conduct of four Face book study groups. 25.5% 
of students reported using Face book for education related reasons and another 50.0% said they 
were open to doing so. The case studies showed conservative approaches in students' efforts to 
support their development of medical knowledge, skills and attributes in this way. Both 
technological affordances and group dynamics were factors contributing to groups' mixed 
successes. Face book as part of learning and teaching is as much of a challenge for 
many students as it may be for most educators. 
Black, Thompson and Duff (2010) have conducted study on "Revisiting Social Network 
Utilization by Physicians-in-Training". The aim of this study to measure and compare the 
frequency and content of online social networking among 2 cohorts of medical students and 
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residents. Social networking continues to be common amongst physicians-in-training, with 
39.8% of residents and 69.5% of medical students maintaining Face book accounts. Residents' 
participation significantly increased. Online social networking application use by physicians-in-
training remains common. While most now limit access to their profiles, personal profiles that 
still allow public access exhibited a few instances of unprofessional behavior. Concerns remain 
related to the discovery of content in violation of patient privacy and the expansive and 
impersonal networks of online "friends" who may view profiles. 
Guseh and Brendel (2009) have conducted study on "Medical professionalism in the age of 
online social networking". In this article discuss the ethical challenges facing the patient-doctor 
relationship as a result of the growing use of online social networking forums. The rapid 
emergence and exploding usage of online social networking forums, which are frequented by 
millions, present clinicians with new ethical and professional challenges. Particularly among a 
younger generation of physicians and patients, the use of online social networking forums has 
become widespread. They draw upon one heavily used and highly trafficked forum, Face book, 
to illustrate the elements of these online environments and the ethical challenges peculiar to their 
novel form of exchange. Finally, we present guidelines for clinicians to negotiate responsibly 
and professionally their possible uses of these social forums. 
Thomason, Dawson, Ferdiq and Boyer (2008) have conducted study on "The intersection of 
online social networking with medical professionalism". The aim of the study to measure the 
frequency and content of online social networking among medical students and residents. Social 
networking with Face book is common among medical trainees, with 44.5% having an 
account. Medical students used it frequently (64.3%) and residents less frequently (12.8%) The 
majority of accounts (83.3%) listed at least 1 form of personally identifiable information, only a 
third (37.5%) were made private, and some accounts displayed potentially unprofessional 
material. There was a significant decline in utilization of Face book as trainees 
approached medical or residency graduation. While social networking in medical trainees is 
common in the current culture of emerging professionals, a majority of users allow anyone to 
view their profile. With a significant proportion having subjectively inappropriate content and 
include instruction on the intersection of personal and professional identities. 
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Conclusion: 
The overview of related literature provides an understanding about use, limitations and 
importance of social networking sites in different fields. The different studies conducted on 
social media reveals that social media has become a crucial part of scholarly communications for 
research scholars, students, faculty members and other individuals. Social media have become 
very popular in education and learning. Academic social networking sites such as Research 
Gate,Academic.edu and Linkedln are important sites used commonly by medical students along 
with Twitter, Face book,Google+, Youtube and Orkut, which they use for their personal and 
professional purposes. The student reveals that Face book is the most popular social networking 
site. Considered valuable tool for interacting with friends and relatives and staying up to date, 
while majority of the students identify social networking sites as useful medium for participating 
in discussions. Moreover, other studies conducted on social networking sites suggest that social 
networking sites have also become valuable medium for job search, career management, 
teaching and learning. 
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Aligarh Muslim University 
The Aligarh Muslim University grew out of the work of Sir Syed Ahmad Khan, the great 
Muslim reformer and statesman, who in the aftermath of the Indian War of Independence of 
1857 felt that it was important for Muslims to gain education and become involved in the public 
life and government services in India. Raja Jai Kishan helped Sir Syed in establishing the 
university 
The British decision to replace the use of Persian in 1842 for government employment 
and as the language of Courts of Law caused deep anxiety among Muslims of the sub-continent. 
Sir Syed saw a need for Muslims to acquire proficiency in the English language and Western 
sciences if the community were to maintain its social and political clout, particularly in Northern 
India. He began to prepare foundation for the formation of a Muslim University by starting 
schools at Moradabad (1858) and Ghazipur (1863).His purpose for the establishment of the 
Scientific Society in 1864, in Aligarh was to translate Western works into Indian languages as a 
prelude to prepare the community to accept Western education and to inculcate scientific 
temperament among the Muslims. The intense desire to ameliorate the social conditions of 
Indian Muslims led Sir Syed to publish the periodical, 'Tehzibul Akhlaq' in 1870. 
In 1877, Sir Syed founded the Muhammadan Anglo Oriental College in Aligarh and 
patterned the college after Oxford and Cambridge universities that he had visited on a trip to 
England. His objective was to build a college in tune with the British education system but 
without compromising its Islamic values. Sir Syed's son, Syed Mahmood, who was an alumnus 
of Cambridge, prepared a proposal for an independent university to the Muhammadan Anglo-
Oriental College Fund Committee upon his return from England in 1872. This proposal was 
adopted and subsequently modified. Syed Mahmood continued to work along with his father in 
founding the college. 
It was one of the first purely residential educational institutions set up either by the 
government or the public in India. Over the years it gave rise to a new educated class of Indian 
Muslims who were active in the political system of the British Raj. When viceroy to India Lord 
Curzon visited the college in 1901, he praised the work which was carried on and called it of 
"sovereign importance". 
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The college was originally affiliated with the University of Calcutta and subsequently got 
affiliated with the University of Allahabad in 1885. Near the turn of the century, the college 
began publishing its own magazine, The Aligarian, and established a Law School. 
It was also around this time that a movement began to have it develop into a university. To 
achieve this goal, expansions were made and more academic programs added to the curriculum 
of the college. A school for girls was established in 1907. By 1920 the college was transformed 
into the Aligarh Muslim University. Sir Syed breathed his last on March 27, 1898 and was buried 
in the premises of the university mosque in the Sir Syed Hall, AMU. 
3. Faculties 
Aligarh Muslim University (AMU) draws students from all corners of the country as well as 
foreign countries, especially Africa, West Asia and South East Asia. In some courses, seats are 
reserved for students from SAARC and Common Wealth countries. 
The university has 12 faculties namely. 
1. Faculty of Agriculture 
2. Faculty of Arts 
3. Faculty of Commerce 
4. Faculty of Engineering and Technology 
5. Faculty of Law 
6. Faculty of Life Sciences 
7. Faculty of Medicine 
8. Faculty of Management Studies And Research 
9. Faculty of Science 
10. Faculty of Social Science 
11. Faculty of Theology 
12. Faculty of Unani Medicine 
3.1 Faculty of Medicine 
Faculty of Medicine-Aligarh Muslim University was established under Aligarh Muslim 
University. AMU occupies a unique position amongst universities and institutions of higher 
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learning in the country. The university apart from the conventional undergraduate and 
postgraduate courses in Social Sciences, Sciences and Humanities, the university keeps pace 
with the nation"s growth by offering facilities for specialized learning in areas of technical, 
vocationalandinter-disciplinarystudies 
The Faculty of Medicine has two Colleges: 
1. Jawaharlal Nehru Medical College (established on 2nd October 1962) 
2. Dr. Ziauddin Ahmad Dental College (established on 1 st January 1996) 
3.2 Jawaharlal Nehru Medical College 
Jawaharlal Medical Medical College came into existence through the enthusiasm of Dr. 
Sir Ziauddin Ahmed, who saw the need for a medical college for the poor community at Aligarh. 
He worked with his colleagues and students (old boys) to work for the establishment of a 
medical college at the Aligarh Muslim University. He raised the funds for the col lege. However 
the dream couldn't fulfil during his lifetime because of the death of Sir Ziauddin Ahmed in 
London. 
The college under the leadership of Prof. Hadi Hasan, who was a leading force in the 
fund raising campaign. Nearly eight million rupees were collected from all corners of the nation. 
The medical college was declared open on 2 October 1962 (the 93rd birth anniversary 
ofMahatma Gandhi) with an intake of 1st Batch of 40 MBBS students and the same strength 
continued up to 1984. The intake was increased from 40 to 100 students in 1985 and this 
remained so up to 1995. The academic session of 1996-97 witnessed a further increase in the 
intake of MBBS students up to 150 as well as beginning of BDS course with intake of 40 
students in the first batch by the permission of MCI and DCI respectively. 
Colonel S. Bashir Hasan Zaidi (vice chancellor), Major SMH Naqvi (Principal) and Mr 
MM Siddiqui (Registrar) must be given particular credit for overcoming all difficulties in 
starting the college. 
3.3 Jawaharlal Nehru Medical College consists of the following departments 
3.3.1 Pre-Clinical 
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1. Department of Anatom 
2. Department of Biochemistry 
3. Department of Physiology. 
3.3.2 Para-Clinical 
1. Department of Pathology 
2. Deaprtment of Microbiology 
3. Department of Pharmacology Department of Forensic Medicine. 
3.3.4 Clinical 
1. Department of Ophthalmolog 
2. Department of Oto-rhino-larynogology (E.N.T.) 
3. Department of Community Medicine 
4. Department of Medicine 
5. Department of Paediatrics 
6. Department of T.B. & R.D 
7. Department of Psychiatry 
8. Department of Dermatology 
9. Department of Anesthesiology, 
10. Department of Radio diagnosis Surgery 
11. Department of Orthopedic Surgery 
12. Department of Obst. & Gynecology 
13. Department of Plastic Surgery Radiotherapy. 
3.4 Jawaharlal Medical College offered the following courses 
3.4.1. UGC Courses (1) 
Degree Name 
M.Ch 
Degree Major 
Plastic Surgery 
Degree Duration 
2 Tears 
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3.4.2. PG Courses (7) 
Degree Name 
MBBS 
M.S 
M.S 
M.S 
M.S 
M.S 
M.S 
Degree Major 
Medicine 
E.N.T 
Surgery 
Othalomlogy 
Orthopedics 
Anatomy 
General Sugery 
Degree Duration 
5 Years 
2 Years 
2 Years 
2 Years 
2 Years 
2 Years 
2 Years 
3.4.3. Doctorate Courses (19) 
Degree Courses 
M.D 
M.D 
M.D 
M.D 
M.D 
M.D 
M.D 
M.D 
M.D 
M.D 
Degree Major 
Anesthesiology 
Community Medicine 
Medicine 
Microbiology 
Pediatrics 
Pathology 
Pharmacology 
Psychology 
Radio-Diagnosis/Radiology 
Social & Preservation 
Medicine/Community Medicine 
Degree Duration 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
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M.D 
M.D 
M.D 
M.D 
M.D 
M.D 
Tuberculosis & Respiratory Diseases 
Anatomy 
Forensic 
Bio-Chemistry 
General Medicine 
Radiotherapy 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3 Years 
3.4.4 Diploma Courses (6) 
Degree Name 
Diploma 
Diploma 
Diploma 
Diploma 
Diploma 
Diploma 
Degree Major 
Anesthesiology 
Child-Health 
Obstetrics &Gynecology 
Ophthalmology 
Orthopedics 
Radio-Diagnosis 
Degree Duration 
Min-2 Years,Max-3 Years 
Min-2 Years,Max-3 Years 
Min-2 Years,Max-3 Years 
Min-2 Years,Max-3 Years 
MirT-2 Years,Max-3 Years 
Min-2 Years,Max-3 Years 
3.4.5. DipPG Courses (1) 
Degree Name 
PG Diploma 
Degree Major 
Anesthesiology 
Degree Duration 
Min-1 Year,Max-2 Year 
— 
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Methodology 
This chapter deals with the methodology used for conducting the study and discussed 
under the following headings. 
1. Objective of the study 
2. Hypotheses 
3. Methodology 
4. Questionnaire Design 
5. Sample population 
6. Variable Taken 
7. Data Collection 
8. Data Analysis Method 
9. Scope and Limitation of the study 
4.1 Objective of the survey 
1. To perform survey on use of social networking sites by the medical students of 
(JNMC), AMU, Aligarh. 
2. To know the awareness of social networking sites by the medical students of (JNMC), 
AMU, Aligarh. 
3. To find out preference of medical students of (JNMC), AMU, Aligarh. 
4. To study the purpose of using social networking sites by the medical students of (JNMC), 
AMU, Aligarh. 
5. To study the access tools and impact of social networking sites on the medical students. 
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6. To find out the significance of social networking sites in academic. 
7. To identify problems and risks associated with the use of social networking sites. 
4.2 Hypothesis 
• The medical students of (JNMC), access social networking sites frequently. 
• The Face book is the most preferred social networking sites by the medical students of 
(JNMC), AMU. 
• The medical students of (JNMC), AMU consider social networking sites useful for the 
study. 
4.3 Methodology 
Methodology has its own implications and importance in scientific investigation , 
because objectivity in the medical students investigation can not be obtained usefulness, it is 
carried out in a very systematic methods designed for it and appropriate techniques for collecting 
and analyzing data are together known as methodology. For this survey investigator used 
questionnaire as a tool for collecting necessary data. 
4.4 Questionnaire Design 
Questionnaire is the tool to collect data from diverse and widely scattered population 
groups, goods and hat states, "'Questionnaire refers to a device for scoring answers to questions 
by the form, which they respondent fills himself. 
In this study, questionnaire prepared for the medical students of (JNMC). 
AMU,Aligarh to assess their use of social networking sites. 
Questionnaire consists of 18 questions arrange in such a way that the relation of one 
question to another can be readily apparent to the respondent. Multiple answers are permitted to 
the question in the questionnaire. 
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4.4.1 Sample Population 
The present study is conducted on 750 medical students of (JNMC), AMU, 
Aligarh. The total number of 750 questionnaire were administrated among the medical students 
of (JNMC),AMU through random sampling . About 80 questions were administrated among the 
medical students of (JNMC), AMU, Aligarh. 
4.4.2 Variable Taken 
In this order achieve the objectives of study variable are taken for detailed analysis. 
All medical students of (JNMC) have been taken in variable for the purpose of analysis. 
4.4.3 Data Collection Procedure 
For the present study the investigator to collect the required data questionnaire was 
distributed to the medical students and filled questionnaire were collected on the spot. 
4.4.4 Data Analysis Method 
Data collected through the questionnaire method were organized and tabulated by 
using statistical method and data was analysis percentage. 
4.4.5 Scope and Limitation of the study 
The main purpose of the study is to find the level of the use of social networking sites by 
the medical students of (JNMC), AMU, Aligarh. The investigator identifies some major 
limitations of the study. 
I. The present study consists only use of social networking sites by the medical students of 
(JNMC), AMU, Aligarh. 
II. The study has been conducted among the medical students of (JNMC), AMU, Aligarh. 
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Data Analysis and Interpretation 
Next step after collection of data is data analysis and interpretation .In this stages large 
amount of raw data is checked ,organized and transformed in to meaningful information by use 
of various mathematical and statistical techniques. Various methods such as tabulation, 
graphical representation, categorization and textual summary are used to represent evaluated data 
.this step helps to identify and separate useful information from unuseful data. After this 
tenability of hypothesis is tested to reach to some generations and accordingly a theory is built 
.This process is called interpretation. 
This chapter deals with analysis and interpretation of the data collected through 
questionnaires. A total number of 80 questionnaires were administered medical students of 
Jawaharlal Nehru Medical College (JNMC), AMU, Aligarh. Out of which 75 were returned back 
following analysis has been done. 
5.1 Membership in Social Networking Sites (SNSs) 
In order to know that the membership of medical students in social networking sites.The 
membership of medical students in social networking sites are divided into two categories. 
Table 5.1 Membership in Social Networking Sites 
S.No 
1 
2 
Membership 
Yes 
No 
Total No. of Respondents 
No. of Respondents 
70 
5 
75 
Percentage 
(93.3%) 
(6.7%) 
(100%) 
Table 5.1 shows that 70, i.e, 93.3% respondents are member of SNSs,where as only 5 ,i.e, 6.7% 
are not the member of SNSs. 
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5.2 Reason for not being member of SNSs 
In order to know reason that why the some medical students are not member of SNSs, to why the 
some medical students are not member of SNSs the reason are classified into five categories. 
Table 5.2 Reason for not member of SNSs 
S. 
No 
1 
2 
3 
4 
5 
Reason 
It's boring 
Not interested 
I have no internet connection 
I have no friends 
Other 
Total No. of Respondents 
No .of Respondents 
-
3 
-
-
2 
5 
Percentage 
-
(60%) 
-
-
(40%) 
(100%) 
Table 5.2 shows that 3,i.e,60% students are not interested in being member of SNSs and 2,i.e, 
40% have some other reason for not being member of SNSs. 
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5.3 Active Membership on Social Networking Sites 
In order to know that active membership of medical students on SNSs. Active membership of 
medical students are divided into 9 categories. 
. Table 5.3 Active Membership on Social Networking Sites 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
Names of Social Networking Sites 
Face book 
Twitter 
Google+ 
MySpace 
Blogger.com 
Academic.edu 
Research Gate 
Linkedln 1 
Other 
Total No. of Respondents 
No. of Respondents 
31 
03 
18 
-
-
10 
08 
-
-
70 
Percentage 
(44.3%^ 
(4.3%) 
(25.7%) 
-
-
(14.3%) 
(11.4%) 
-
-
(100%) 
Table 5.3 shows that 31, i.e, 44.3% students are active member on Face book , followed by 
Google+, i.e, 18(25.7%), followed by Academic.edu 10(4.3%) , followed by Research Gate , i.e 
8(11.4%), followed by Twitter, i.e, 3( 4.3%) .Hence, it can be interpreted that Face book is the 
most popular SNSs, where as My space, Linkedln and Blogger are least popular among medical 
students. 
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5.4 Time Period of Membership of SNSs 
In order assess the frequency of time period of membership of SNSs, the time gap has classified into four 
categories. 
Table 5.4 Time Period of Membership 
S.No 
1 
2 
3 
4 
Time Period 
< 6 Months 
1 Year 
1-2 Year 
More than 2 Year 
Total No. of Respondents 
No. of Respondents 
04 
06 
10 
50 
70 
Percentage 
(5.6%) 
(8.6%) 
(14.3%) 
(71.5%) 
(100%) 
Table 5.4 shows that 50, i.e., 71.5% students have membership of SNSs for more than 2 years, 
followed by 1-2 year, i.e, 10 (14.3%), followed by 1 year , i.e, 6(8.6%), followed by 6 months, 
i.e, 4(5.6%). Hence, it can be interpreted that the majority of the medical students have 
membership from long time, whereas few students have recently joined SNSs. 
5.5 Frequency of Visiting SNS by Medical Students 
In order to assess the frequency of visiting the SNSs, the time gap has divided into four 
categories. 
Table 5.5 Frequency of Visiting SNSs 
S.No 
1 
2 
3 
4 
Frequency 
Every day 
Many times in a week 
Monthly 
Occasionally 
Total No. of Respondents 
No. of Respondents 
41 
19 
03 
07 
70 
Percentage 
(58.6%) 
(27.1%) 
(4.3%) 
(10%) 
(100%) 
Table 5.5 shows that 41, i.e, 58.6% medical students visited SNSs every day, followed by Many 
time in week, i.e, 19(27.1%), followed by ocassionally, i.e, 7(10%), followed by Monthly, i.e, 3 
(4.3%). Hence, it can be interpreted that the majority of medical students use SNSs everyday, 
whereas some percent of students are use SNSs monthly. 
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5.6 Time Spent in Visiting SNS by Medical Students 
In order to assess the frequency of visiting the SNSs by the medical students. The investigator 
has divided time period into four categories. 
Table 5.6 Times Spent in Visiting SNSs 
S.No 
1 
2 
3 
4 
Total > 
Time Spent 
Less than lhour 
1 hour 
2-3 hours 
More than 3 hours 
o. of Respondents 
No.of Respondents 
31 
19 
11 
09 
70 
Percentage 
(44.3%) 
(27.1%) 
(15.7%) 
(12.9%) 
(100%) 
Table 5.6 shows that the 31, i.e, 44.3% students are spent less than 1 hour on SNSs, followed by 
1 hour, i.e, 19 (27.1%), followed by 2-3 hours, i.e, 11(15.7%), followed by 1 hour, i.e, 9(12.9%). 
Hence, it can be interpreted that the medical students spent less than 1 hour on visiting SNSs, 
whereas some percent students spent more than 3 hours on visiting SNSs. 
5.7 Ways of accessing SNS by Medical Students 
In know that the ways of accessing by the medical students.The majority of medical students 
access the SNSs are divided into four categories. 
Table 5.7 Ways of Access SNSs 
S.NO 
1 
2 
3 
4 
Ways of Accessing 
From Department 
Own PC pr Laptop 
Mobile Phone 
Cyber Cafe 
Total No. of Respondents 
No. of Respondents 
08 
28 
32 
02 
70 
Percentage 
(11.4%) 
(40%) 
(45.7%) 
(2.9%) 
(100%) 
Table 5.7 shows that 32, i.e, 45.7% access SNSs from mobile phone, followed by own PC or 
Laptop, i.e, 28(40%), followed by Department, i.e, 8(11.4%), followed by Cyber Cafe, i.e, 2 
(2.9%). Hence, it can be interpreted that majority of medical students access SNSs from Mobile 
phone, where as some few percent students access SNSs from Cyber Cafe. 
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5.8 Access Tools Used by the Medical Students 
In order to know that how much access tools regularly used by medical students. The access 
tools divided into six categories. 
Table 5.8 Access Tools 
S.No 
1 
2 
3 
4 
5 
6 
Access Tools 
Blogs 
Face book 
Linkedln 
MySpace 
Delicious 
Wiki 
Total No. of Respondents 
No.of Respondents 
08 
40 
05 
06 
-
11 
70 
Percentage 
(11.4%) 
(57.2%) 
(7.2%) 
(8.5%) 
• -
(15.7%) 
(100%) 
Table 5.8 shows that 40, i.e, 57.2% students use Face book, followed by Wiki, i.e, 11(15.7%), 
followed by Blogs, i.e, 8(11.4%), followed by Myspace, i.e, 6(8.5%), followed by Linkedln, i.e, 
5(7.2%). Hence, it can be interpreted that Face book is more useable SNSs, where as Delicious is 
least useable SNSs among medical students. 
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Fig. No. 2 Access Tools Used by the Medical Students 
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5.9 Membership in Academic SNS 
In order to know that how much medical students have membership in the academic SNSs, the 
membership in the academic SNSs are classified into six categories. 
Table 5.9 Membership in Academic SNSs 
S.No 
1 
2 
3 
4 
5 
6 
Academic SNS 
Pub Med 
Sci Blog 
Research Gate 
My Net 
Academic.edu 
Zotero 
Total No. of Respondents 
No of Respondents 
45 
05 
08 
-
12 
-
70 
Percentage 
(64.3%) 
(7.2%) 
(11.3%) 
-
(17.2%) 
-
(100%) 
Table 5.9 shows that 45, i.e, 64.3% students have membership in Pub Med, followed by 
academic.edu, i.e, 12(17.2%), followed by Research Gate, i.e, 8 (11.3%), followed by Sci Blog, 
i.e, 5(7.2%). Hence, it can be interpreted that the Pub Med is the most popular academic SNSs, 
whereas Mynet and zetero are least popular academic SNSs among medical students. 
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Fig.No.3 Membership in Academic SNSs 
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5.10 Influence of SNS on Medical Students 
In order to know that the medical students got benefits from the SNSs, the benefits are classified 
into four categories. 
Table 5.10 Influence of SNSs 
S.No 
1 
2 
3 
4 
Benefits 
Collaborative and Peer-to-peer Learning 
Collection of Resources 
Developing an e-portfolio for future 
employment 
Helps in Research and Learning 
Total No. of Respondents 
No of 
Respondents 
35 
22 
-
13 
70 
Percentage 
(50%) 
(31.4%) 
-
(18.6%) 
(100%) 
Table 5.10 reveals that 35, i.e, 50% majority of medical students got benefit from collaborative 
and peer-to-peer learning, followed by collection of resources, i.e, 22(31.4%), followed by help 
in research and learning, i.e, 13(18.6%). Hence, it can be interpreted that medical students get 
benefit from the collaborative and peer-to-peer learning, where as medical students has get least 
benefit from development an e-portfolio for future employment. 
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5.11 Opinion about Using SNSs: A waste of time 
In order to assess that how much medical students consider using SNSs: a waste of time, the 
using SNSs: a waste of time is classified into three categories. 
Table 5.11 Using SNSs 
S.No 
1 
2 
3 
Using SNS: A waste of time 
Yes 
No 
Maybe 
Total No. of Respondents 
No of Respondents 
13 
30 
27 
70 
Percentage 
(18.6%) 
(42.9%) 
(38.5%) 
(100%) 
Table 5.11 shows that 30, i.e, 42.9% are consider using SNS: a waste of time, followed by May 
be, i.e, 27(38.5%), followed by yes, i.e, 13(18.6%). Hence, it can be interpreted that majority of 
medical students consider using SNSs: a waste of time, whereas few medical students do not 
consider using SNSs: a waste of time. 
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5.12 Rank of 5 Favorite SNSs 
In order to know that the rank of SNSs and represents the favorite SNS, the favorite SNSs are 
classified into four categories. 
Table 5.12 Rank of SNSs 
S.No 
1 
2 
3 
4 
5 
6 
7 
No of Respondents 
Face book 
Twitter 
My Space 
Linkedln 
Google 
Research Gate 
Blogger.com 
Total No. of Respondents 
No of Respondents 
22 
14 
05 
04 
17 
03 
05 
70 
Percentage 
(31.5%) 
(20%) 
(7.1%) 
(5.7%) 
(24.3%) 
(4.3%) 
(7.1%) 
(100%) 
Table 5.12 shows that 22, i.e, 31.5% Students give priority to Face book, followed by Google, 
i.e, 17(24.3%), followed by Twitter, i.e, 14(20%), followed by Myspace, i.e, 5(7.1%), followed 
by, i.e, Blogger.com, i.e, 5(7.1%), followed by Linkedln, i.e, 4(5.7%), followed by Research 
Gate, i.e, 3(4.3%). Hence, it can be interpreted that Face book is more useable SNSs, so that 
medical students give priority to Face book. 
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5.13 Usual Activities on SNSs 
In order to assess that the usual activities on SNS, the usual activities on SNSs are classified into 
five categories. 
Table 5.13 Usual Activities 
S.No 
1 
2 
3 
4 
5 
Usual Activities on SNS 
Instant message(chat) 
Interact with Supervisor/Teachers 
Participation in Discussions 
Sharing Information Regarding Seminar/Workshop 
Blogging 
Total No. of Respondents 
No of Respondents Percentage 
32 : (45.7%0 
10 • (14.3%) 
15 (21.5%) 
05 ! (7.1%) 
08 (11.4%) 
70 (100%) 
Table 5.13 shows that 32, i.e, 45.7% Students are use SNSs for Instant message (chat), followed 
by Participation in discussions, i.e, 15(21.5%), followed by Interact with Supervisor/Teachers, 
i.e, 10(14.3%), followed by blogging, i.e, 8(11.4%), followed by Sharing Information Regarding 
Seminar/Workshop, i.e, 5(7.1%). Hence, it can be interpreted that majority of medical students 
are use SNSs for Instant message (Chat). 
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Fig.No.5 Usual Activities 
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5.14 Affects of SNSs on Medical Students 
In order to know that affects of SNSs on medical students, affects of SNSs on medical students 
are classified into four categories. 
Table 5.14 Affects of SNSs 
S.No 
1 
2 
3 
4 
Affects 
Addiction to SNS 
Affecting Academic Performance 
Unable to Concentrate on Study 
Not affecting 
Total No. of Respondents 
No of Respondents 
15 
11 
09 
35 
70 
Percentage 
(21.5%) 
(15.7%) 
(12.8%) 
(50%) 
(100%) 
Table 5.14 shows that 35, i.e,50% students are unable to concentrate on their study, followed by 
addiction to SNSs, i.e, 15(21.5%), followed by affecting academic performance, i.e, 11(15.7%), 
followed by unable to concentrate on study, i.e, 9(12.8%). Hence, it can be interpreted that 
majority of medical students are not affected by SNSs. 
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5.15 Opinion about Privacy Concern on SNS 
In order to know that the opinion about privacy concern of medical students about exhibition 
their personal details on SNSs. The opinion divided into two categories. 
Table 5.15 Privacy Concern 
S.No 
1 
2 
Total 
SNS Is a Privacy Concern 
Yes 
No 
No. of Respondents 
No of Respondents 
56 
14 
70 
Percentage 
(80%) 
(20%) 
(100%) 
Table 5.. 15 shows that 56, i.e, 80% medical students consider exhibiting personal detail on SNSs 
as a privacy concern, whereas, 14, i.e. 20% feel otherwise. Hence, it can be interpreted that 
majority of medical students consider personal detail on SNSs as a privacy concern. 
5.16 Experience of cyber-bulling on SNS 
In order to know that the experience of medical students on cyber-bulling. The opinion divided 
into categories. 
Table 5.16 Cyber-Bulling 
S.No 
1 
2 
Experience of Cyber Bulling 
Yes 
No 
Total No. of Respondents 
No of Respondents 
12 
58 
70 
Percentage 
(17.1%) 
(28.8%) 
(100%) 
Table 5.16 shows that 58, i.e, 82.9% students have no experience of cyber-bulling on SNSs, 
whereas, 12, i.e. 17.1% feel otherwise. Hence, it can be interpreted that majority of medical 
students have no experience of cyber-bulling on SNSs. 
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5.17 Risk and Problems faced by Medical Students in Accessing SNS 
In order to know that the risk and problems faced by the medical students in accessing SNSs, 
problems faced by the medical students in accessing SNSs are classified into six categories. 
Table 5.17 Risk and Problems 
S.No 
1 
2 
3 
4 
5 
6 
Total is 
Risk and Problems 
Not allowed in the department 
Cyber-bulling 
Lack of Time 
Not useful for Education purpose 
Unwanted attention from others 
Poor Internet 
o. of Respondents 
No of Respondents 
-
20 
25 
-
11 
14 
70 
Percentage 
-
(28.6%) 
(35.7%) 
-
(15.7%) 
(20%) 
(100%) 
Table 5.17 shows that 25, i.e, 35.7% students have lack of time, followed by cyber-bulling, i.e. 
20(28.6%), followed by poor internet, i.e 14(20%), followed by unwanted attention from others, 
i.e. 11(15.7). Hence, it can be interpreted that majority of medical students have lack of time. 
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5.18 Affects of SNS on Medical Students Study 
In order to know that the affects of SNSs on medical students study, the affects of SNSs on 
medical students study are classified into six categories. 
Table 5.18 Affects of SNS 
S.No 
1 
2 
3 
4 
5 
Affects on Study 
Seriously Affecting 
Slightly Affecting 
No Impact 
Slightly Helping 
Seriously Helping 
Total No. of Respondents 
No of Respondents 
20 
10 
-
35 
05 
70 
Percentage 
(28.6%) 
(14.3%) 
-
(50%) 
(7.1%) 
(100%) 
Table 5.18 shows that 35, i.e, 50% students find SNSs slightly helping, followed by seriously 
affecting, i.e, 20(28.6%), followed by slightly affecting, i.e, 10(14.3%), followed by seriously 
helping, i.e, 5(7.1%). Hence, it can be interpreted that majority of medical students SNSs find 
slightly helping. 
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Fig.No.6 Affects of SNSs 
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Findings, Suggestions and Conclusion 
6.1 Findings 
This study aims to examine the "Use of Social Networking Sites by the Medical Students 
of Jawaharlal Nehru Medical College, (JNMC), AMU, Aligarh: A Survey". This chapter deals 
with the findings, suggestions and conclusion. Finding comes from the analysis of the data. The 
data has been collected, organized, analyzed and interpretation to reach to corresponding 
findings, suggestions and conclusion. 
The major findings of the study are as under: 
6.1.1 The study shows that 70, i.e, 93.3% respondents are members of SNS,where as only 5 ,i.e, 
6.7% are not the members of SNS. (Table 5.1) 
6.1.2 The study shows that 31, i.e, 44.3% students are active members on Face book , followed 
by Google+, i.e, 18(25.7%), followed by Academic.edu 10(4.3%), followed by Research Gate , 
i.e 8 (11.4%), followed by Twitter, i.e, 3( 4.3%) .Hence, it can be interpreted that Face book is 
the most popular SNS, where as My space, Linkedln and Blogger are least popular among 
medical students.(Table 5.3) 
6.1.3 The study shows that 50, i.e., 71.5% students have membership of SNS for more than 2 
years, followed by 1-2 year, i.e, 10 (14.3%), followed by 1 year , i.e, 6(8.6%)), followed by 6 
months, i.e, 4(5.6%). Hence, it can be interpreted that the majority of the medical students have 
membership from long time, whereas few students have recently joined SNSs. (Table 5.4) 
6.1.4 The study shows that 41, i.e, 58.6% medical students visited SNS every day, followed by 
many time in a week, i.e, 19(27.1%o), followed by ocassionally, i.e, 7(10%), followed by 
monthly, i.e, 3 (4.3%). Hence, it can be interpreted that the majority of medical students use SNS 
everyday, whereas some percent of students are use SNS monthly. (Table 5.5) 
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6.15 The study shows that the 31, i.e, 44.3% students are spent less than 1 hour on SNS, 
followed by 1 hour, i.e, 19 (27.1%), followed by 2-3 hours, i.e, 11(15.7%), followed by 1 hour, 
i.e, 9(12.9%). Hence, it can be inteipreted that the medical students spent less than 1 hour on 
visiting SNS, whereas some percent students spent more than 3 hours on visiting SNS. (Table 
5.6) 
6.1.6 The study shows that 32 , i.e, 45.7% access SNS from mobile phone, followed by own PC 
or Laptop, i.e, 28(40%), followed by Department, i.e, 8(11.4%), followed by Cyber Cafe, i.e, 2 
(2.9%). Hence, it can be interpreted that majority of medical students access SNS from Mobile 
phone, where as some few percent students access SNS from Cyber Cafe. (Table 5.7) 
6.1.7 The study shows that 40, i.e, 57.2% students use Face book, followed by Wiki, i.e, 
11(15.7%), followed by Blogs, i.e, 8(11.4%), followed by Myspace, i.e, 6(8.5%), followed by 
Linkedln, i.e, 5(7.2%). Hence, it can be interpreted that Face book is more useable SNS, where 
as Delicious is least useable SNS among medical students. (Table 5.8) 
6.1.8 The study shows that 45, i.e, 64.3% students have membership in Pub Med, followed by 
academic.edu, i.e, 12(17.2%), followed by Research Gate, i.e, 8 (11.3%), followed by Sci Blog, 
i.e, 5(7.2%). Hence, it can be interpreted that the Pub Med is the most popular academic SNS, 
whereas Mynet and zetero are least popular academic SNS among medical students. (Table 5.9) 
6.1.9 The study shows that 35, i.e, 50% majority of medical students got benefit from 
collaborative and peer-to-peer learning, followed by collection of resources, i.e, 22(31.4%), 
followed by help in research and learning, i.e, 13(18.6%). Hence, it can be interpreted that 
medical students get benefit from the collaborative and peer-to-peer learning, where as medical 
students has get least benefit from development an e-portfolio for future employment. (Table 
5.10) 
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6.1.10 The study shows that 30, i.e, 42.9% are consider using SNS: a waste of time, followed by 
May be, i.e, 27(38.5%), followed by yes, i.e, 13(18.6%). Hence, it can be interpreted that 
majority of medical students consider using SNS: a waste of time, whereas few medical students 
do not consider using SNS: a waste of time. (Table 5.11) 
6.1.11 The study shows that 22, i.e, 31.5% students give priority to Face book, followed by 
google, i.e, 17(24.3%), followed by Twitter, i.e, 14(20%), followed by Myspace, i.e, 5(7.1%), 
followed by, i.e, blogger.com, i.e, 5(7.1%), followed by Linkedln, i.e, 4(5.7%), followed by 
Research Gate, i.e, 3(4.3%). Hence, it can be interpreted that Face book is more useable SNS, so 
that medical students give priority to Face book. (Table 5.12) 
6.1.12 The study shows that 32, i.e, 45.7% students use SNS for instant message (chat), 
followed by Participation in discussions, i.e, 15(21.5%), followed by Interact with 
Supervisor/Teachers, i.e, 10(14.3%), followed by blogging, i.e, 8(11.4%), followed by Sharing 
Information Regarding Seminar/Workshop, i.e, 5(7.1%). Hence, it can be interpreted that 
majority of medical students are use SNS for Instant message (Chat). (Table 5.13) 
6.1.13 The study shows that 35, i.e,50% students unable to concentrate on their study, followed 
by addiction to SNS, i.e, 15(21.5%), followed by affecting academic performance, i.e, 
11(15.7%), followed by unable to concentrate on study, i.e, 9(12.8%). Hence, it can be 
interpreted that majority of medical students said that SNS are not affected on medical students. 
(Table 5.14) 
6.1.14 The study shows that 56, i.e, 80% medical students consider exhibiting personal detail on 
SNSs as a privacy concern, whereas, 14, i.e. 20% feel otherwise. Hence, it can be interpreted that 
majority of medical students consider personal detail on SNS as a privacy concern. (Table 5.15) 
6.1.15 The study shows that 58, i.e, 82.9% students have no experience of cyber-bulling on SNS, 
whereas, 12, i.e. 17.1% feel otherwise. Hence, it can be interpreted that majority of medical 
students have no experience of cyber-bulling on SNS. (Table 5.16) 
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6.1.16 The study shows that 25, i.e, 35.7% students have lack of time, followed by cyber-bulling, 
i.e. 20(28.6%), followed by poor internet, i.e 14(20%), followed by unwanted attention from 
others, i.e. 11(15.7). Hence, it can be interpreted that majority of medical students have lack, of 
time. (Table 5.17) 
6.1.17 The study shows that 35, i.e, 50% students find SNSs slightly helping, followed by 
seriously affecting, i.e, 20(28.6%), followed by slightly affecting, i.e, 10(14.3%)), followed by 
seriously helping, i.e, 5(7.1%). Hence, it can be interpreted that majority of medical students 
SNSs find slightly helping. (Table 5.18). 
6.2 Tenability of Hypothesis 
6.2.1 Hypothesis-I 
Medical students of Jawaharlal Nehru Medical College (JNMC), AMU access Social 
Networking Sites frequently. 
The study shows that medical students of JNMC, AMU use SNSs frequently, i.e. every day. 
(Table 5.5) 
So, the hypothesis is proved to be true. 
6.2.2 Hypothesis-II 
Membership in Academic Social Networking Sites (SNSs) the medical students of 
Jawaharlal Nehru Medical College (JNMC), AMU Aligarh. 
The study shows that 45, i.e, 64.3% students have membership in Pub Med, followed by 
academic.edu, i.e, 12(17.2%), followed by Research Gate, i.e, 8 (11.3%), followed by Sci Blog, 
i.e, 5(7.2%o). Hence, it can be interpreted that the Pub Med is the most popular academic SNS, 
whereas Mynet and zetero are least popular academic SNS among medical students . (Table 5.9) 
So, the hypothesis is proved to be true. 
6.2.3 Hypothesis-Ill 
Face book is the most preferred Social Networking Sites by medical students of Jawaharlal 
Nehru Medical College (JNMC), AMU, Aligarh. 
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Chapter- 6 Findings, Suggestions and Conclusion 
The study shows that Face book is the most popular SNSs used by the medical students of 
JNMC, AMU. (Table 5.12) 
So, the hypothesis is proved to be true. 
6.3 Suggestions 
The study put forward following suggestions: 
6.3.1 The privacy concern and cyber-bulling are found to be a serious reason that the medical 
students from accessing social networking sites. It is suggested that effective measures should be 
taken in this direction. 
6.3.2 The majority of medical students consider that the unwanted idea/unrelated idea should not 
be entertained by official pages and unwanted information should not be on SNSs. 
6.3.3 It is recommended to provide high speed internet connectivity in the medical college to 
assist students in their learning. 
6.4 Conclusion 
The purpose of this study is to identify use of SNSs by the medical students of 
Jawaharlal Nehru Medical College (JNMC), AMU. It has been found that Social Networking 
Sites including specialized Pub Med social networking sites are popular among medical students 
of JNMC, AMU. The medical students of JNMC are more active in using SNSs every day, that 
too for less than 1 hours. The majority of medical students are member of SNSs for more than 2 
Years. They mostly use their Own PC or Laptops to access SNSs, followed by mobile phones. 
Face book and Google+ are the two most popular SNSs. Usual activities of medical students on 
SNSs includes, participation in discussions, Instant messaging (Chat) and Interact with 
Supervisor/Teachers. The major benefits of SNS are that its helps in collaborative and peer-to-
peer learning, collection of resources, and helps in learning. The privacy concern, cyber-bulling, 
Poor Internet facility, lack of time is major risk and problems faced by the medical students in 
accessing SNSs. 
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Questionnaire for Students 
The Department of Library and Information Science, 
Aligarh Muslim University, 
Aligarh, U.P. 
Dear Research Scholars, 
I am conducting a Survey on the topic "Use of Social Networking Sites (SNSs) by the 
Medical Students of JNMC, A.M.U, Aligarh" under the supervision of Dr.M.Masoom Raza 
(Associate Professor) in the department of Library and Information Science, A.M.U, Aligarh. 
I request you kindly spare some of your precious time to complete this questionnaire.your 
suggestions in the space provided will be highly appreciated and the given information will be 
used for dissertation work. 
I will be very thankful to you for your co-operation. 
Your Sincerely 
Mohd Shadab 
M.L.I.Sc 
NOTE:-
Please fill the information in the blank space or put tick mark in circle bracket. 
Name: Gender: M ( ) 
Course: F ( ) 
1) Are you member of any Social Networking Site (SNSs)? 
YES ( ) NO ( ) 
If your answer is 'yes' please move to question no '3',if 'No' please answer question no "2!. 
2) For what reason you are not part of Social Networking Sites (SNSs)? 
(May choose more than one option). 
a) Its boring ( ) b) Not interested ( ) 
c) I have no internet ( ) d) I have no friends ( ) 
If any other please specify 
All participants who answered question 2.this is the end of the questionnaire. 
3) Please tick the sites of which you are a member. 
a) Face book ( ) b) Twitter ( ) 
c) Google+ ( ) d) MySpace ( ) 
d) Blogger.com ( ) e) Academic.edu ( ) 
f) Research Gate ( ) g) Linkedln ( ) 
4) How long you have been member of Social Networking Sites (SNSs) ? 
a) <6 months ( ) b ) l yea r ( ) 
c) 1-2 Years ( ) d) More than 2 Years ( ) 
5) How often do you visit Social Networking Sites (SNSs)? 
a) Every day ( ) b) Many times a week ( ) 
c) Monthly ( ) d) Occasionally ( ) 
6) How much time do you spent daily in visiting in Social Networking Sites (SNSs) ? 
a) Less than 1 hour ( ) b) 2 hours ( ) 
c) 2-3 hours ( ) d) More than 3 hours ( ) 
7) How do you access Social Networking Sites (SNSs)? (Multiple answers are permitted) 
a) From Department ( ) b) Own PC or Lao top ( ) 
c) Mobile Phone ( ) d) Cyber Cafe ( ) 
If any other please specify 
8) Which of the following access tools of Social Networking Sites (SNSs), do you use regularly? 
(Multiple answers are permitted). 
a) Blogs 
c) Linkedln 
e) Delicious 
( ) 
( ) 
( ) 
b)Face 
d) MySpace 
f) Wiki 
( ) 
( ) 
( ) 
9) Which of the following academic Social Networking Sites (SNSs), do you use for your work? 
(Multiple answers are permitted). 
a) Pub Med ( ) b) Sci Blog ( ) 
c) Research Gate ( ) d) My Net ( ) 
e) Academic edu ( ) f) Zotero ( ) 
10) How the uses of SNSs influence your efficiency (benefits)? (Multiple answers are permitted) 
a) Collaborated and peer-to-peer learning ( ) 
b) Collection of Resources ( ) 
c) Developing an e-portfolio for future employment ( ) 
d) Helps in Research and Learning ( ) 
e) Virtual meeting with Co-Research ( ) 
11) Do you consider using Social Networking Sites (SNSs) a waste of time? 
a) Yes { ) b)No ( ) c) May be ( ) 
12) Please rank your favorite 5 SNSs in order of your priority (e.g.l, 2, 3, 4, 5, 6...). 
a) Face book ( ) b) Twitter ( ) 
c) MySpace ( ) d) Linkedln ( ) 
d) Google+ ( ) e) Research Gate ( ) 
f) Blogger.com ( ) 
13) What are your usual activities on Social Networking Sites (SNSs)? 
a) Instant Message (chat) ( ) 
b) Interact with Supervisor/Teachers ( ) 
c) Participating in discussions ( ) 
d) Sharing Information Regarding Seminar/Working ( ) 
e) Blogging ( ) 
14) How are you affected by Social Networking Sites(SNSs)? (Multiple answers are permitted). 
a) Addition to SNSs ( ) 
b) Affecting Academic Performance ( ) 
c) Unable to concentrate on study ( ) 
d) Not affecting ( ) 
15) Exhibiting your personal details on SNSs is a privacy concern for you? 
a) Yes ( ) b)No ( ) 
16) Have you ever experienced abusive or rude behavior (cyber bulling) on Social 
Networking Sites (SNSs) ? 
a) Yes ( ) b) No (- ) 
17) Please tick the risk and problems faced by you while accessing Social Networking Sites, 
a) Not allowed in the department ( ) 
b) Cyber-bulling 
c) Lack of Time 
d) Not useful for Research /Education purpose 
e) Unwanted attention from others 
g) Poor Internet 
18) What extent do you thing Social Networking Sites (SNSs) are affecting your studies? 
a) Seriously affecting ( ) b) Slightly affecting ( ) 
c) No impact ( ) d) slightly helping ( ) 
e) Seriously helping ( ) 
Any Suggestion: 
Thanks for your co-operation 
